
Top 3 marketing challenges for 
your organization and how a 360 
degree customer view can help

Problem: Marketing challenges with managing customer data 
According to the 2018 Global CMO Study, one of the top priorities for CMOs is to increase their investment 
in marketing operations functions, especially in measurement and analytics.  Currently marketing leaders 
struggle with understanding who their customers really are, how to make efficient use of their campaign 
budgets to target specific customer segments and an over reliance on their IT departments to consolidate 
and clean the customer data which resides in multiple systems.

Marketing Use Case Overview:
Join us for this webcast on October 17 at 10AM CST to learn how IBM addresses these challenges and 
reduces the cost of merging data while building a 360 degree view of customers. Watch a live demo of IBM 
Master Data Management Express, which users can easily install with minimal IT dependency, and de-
duplicates and consolidates customer data from multiple sources within minutes. Also get a preview of it’s 
capabilities including an intuitive UI to manage customer data, machine learning-assisted capabilities to 
speed up the import process, rules-based segmentation and embedded consent management to support 
your GDPR readiness. These capabilities allow business users to consolidate their customer data and drive 
insights from it.

So, come join our experts to experience this webinar and learn how:
• Improve the ROI of your marketing campaigns while targeting specific customer segments
• Reduce duplicate emails and mailings to your customers and 
• Reduce your dependence on IT when it comes to managing customer data

Solution: Visit the MDM Express webpage

© Copyright IBM Corporation 2018. IBM, the IBM logo, and ibm.com are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide. Other product and service names might be trademarks of IBM or other companies. A current list 
of IBM trademarks is available on the Web at “Copyright and trademark information” at www.ibm.com/legal/copytrade.shtml. This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are available in every 
country in which IBM operates. 

This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are available in every country in which IBM operates.

THE INFORMATION IN THIS DOCUMENT IS PROVIDED “AS IS” WITHOUT ANY WARRANTY, EXPRESS OR IMPLIED, INCLUDING WITHOUT ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY 
OR CONDITION OF NON-INFRINGEMENT. IBM products are warranted according to the terms and conditions of the agreements under which they are provided.

Register here

https://webinars.on24.com/IBManalytics/web?partnerref=flyer&community
https://www.ibm.com/products/mdm-express



